Me:kauHeH J0KJIaj 3a JeiiHOCTTAa HA
wAnsepraizunr Hpoaumxu” A/l
KbM TpeTo TpuMeceure Ha 2013 r., chriaacHo
. 1000, am. 4, T. 2 ot 3TIIIK

1. Uudopmanus 3a BaKHU ChOUTHS, HACTHIHIU
npe3 TPUMeCeYUeTo U ¢ HATPYNBaHe 0T HAYAJI0TO
Ha GUHAHCOBATA IOIMHA 10 KPas HA CbOTBETHOTO
TpUMece4mue.

Hpe3 OTUCTHUA NCPpUOA HE Ca HACTBIIWUIMW 3HAYUMHU

CHOUTHS.

1.1. IpunoouBane na IMA npe3 2013 r.

3a mepuwoma 01.01.2013 . 30.09.2013 .
JIPYXKECTBOTO HE € NpUI00MBAIO ABJITOTPAWHH
MaTepPHATHHA aKTHBH.

1.2. Pe3yJITaTH OT OCHOBHA eHHOCT

3a mepmoma 01.01.2013 . 30.09.2013 .
IPY’KECTBOTO HE € pealm3upaio NpUXon OT
npoaaxou. J[pyXecTBOTO € aKyMyJHpallo Pa3Xoiu
oT obOwmuaiiHata neiHOCT B pasmep Ha 19 xwunsmm
TeBa.

KoM 30.09.2013 r. ,,Ansepraiizunr [Ipomumkn” A/l
UMa KpPaTKOCPOYHH THPTrOBCKH B3eMaHWs 923 Xuil.
JeBa W Jpyrm B3eMaHus 238 XwiI.  JicBa.
JpyXecTBOTO MMa KPAaTKOCPOUYHH 3aJbIDKCHUS KbM
JIOCTaBYUI B pasMep 268 xwun. nB., a 001
3aabIoKeHUs B pazmep 411 xui. niB.

Texymusi ¢uHAHCOB pe3ynaTar Ha ,,AnBepTail3uHT
Ipommmkn™ AJl 3a mepuosia € cueToBO/IHA 3aryda B
pa3mep Ha 19 xwu. jeBa.

2. Undopmanus 3a CKIIOYEHUTE TOJEMHU CIETKH
MeKIY CBBP3aHM JIMIA Tpe3 TPEeTO TpuMmecedne
Ha 2013 r.

3a mepmoma 01.01.2013 . 30.09.2013 r.
»Ansepraitzunar [lpomumku” AJl HE € CKII0YBAIO
TOJIEMH CHIETKH ChC CBBP3aHHU JIHIA, M3KIIOYBANKU
CIIEJIKH OT OOMYaiiHa CTOIMaHCKa JEHHOCT.

3. Onucanme Ha OCHOBHHUTE PHCKOBe U
HECHUTYPHOCTH, TIpel KOUTO € H3MPaBeHO
JpyXxkecTBOTO mpe3 ciaexBamus  (UHAHCOB

nepuoa./[py>xecTBOTO € 3aBUCHUMO Hail-Bedue OT
0o0IuTe TEHACHINHM B CEKTOpa HAa MapKeTHHTa U
pekinamarta. Thil KaTo pasMepa Ha UHBECTULIUUTE B
MapKETHUHT Ca BBIIPOC HA MEHUDKBPCKO YCMOTPEHUE
W 3aBUCAT OT pa3Mepa U pas3lpeJe]IEHUETO BbB

Interim Activity Report
of ,,Advertising Prodigy” AD
For the thirdly quarter of 2013, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2013
For the period 01.01.2013 - 30.09.2013 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2013 - 30.09.2013, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 19 thousand.

Up to 30.09.2013 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 268 thousand, and total liabilities
BGN 411 thousand.

Net profit of Advertising Prodigy AD to 30.06.2013 is
an accounting loss amounting to BGN 19 thousand

2. Information on major transactions concluded
between related persons during the thirdly quarter
of 2013

For the period 01.01.2013 . 30.09.2013
,ZAdvertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
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BPEMETO Ha TMapWIHUTE NMOTOLOU HA CaMWs KJIMEHT U

UAJIOCTHATA KOHIOHKTYpa Ha CeKTopa, B KOWTO
onepupa peknamMoaares, ,»AJIBEpTaii3uHT
[poaumxkn”  AJl e  mpsako  3aBUCHMO  OT

UWKJIIMYHOCTTA Ha HWKOHOMWKaTa. 3abaBiSHETO B
pbCTOBETE Ha ObiTapckara MKOHOMHKA, ChOTBETHO
HaMaTsIBAHETO HA Pa3XOAMTE 3a pekjiaMa U Teuar,
MOXKe Jla WMa CBIICCTBEHO HETATHBHO BIMSHUE
BhpXY MPUXOANTE HA OPYKECTBOTO.

Tosn puck e 10 HAKBAE KOMMEHCHpaH OT
Bb3MOJKHOCTTA Ha ,,AznBepraiisunr [lpogumku” AJl
Jla pasBue TIPUCBCTBUETO CH Ha Tiazapa Ha ChCeIHHU
crpann (I'spuus, Kumsp), KbIeTO TipeanaraHute or
HEro pekJlaMHU yclayrd — 6uxa Moriav jga objar
peanusupaHa Ha MO-BUCOKHU LEHHU.

Tenpenuuara B nociegHUTe TOJUHU € BCE MOBEYE
pexaMopaTeN U KOMYHWKAIMOHHY areHUnn Jia ce
JIOBEpsSBAT  HAa  HETPAIMIMOHHWTE MEAWU  3a
KaMNaHUMTE KaTO TOBAa BaXKM B OCODEHA CTENEH 3a
Hzrouna EBpona, n3ocTtasaiia B 3HAYNTENHA CTETIEH
OT 3allafHNTE 1Na3apy B TOBa  OTHOINCHHE.
CbBpeMEHHUSIT CBAT Ce CTPEMM KbM HOBOTO WM
HETPAJMLHUOHHOTO BbB BesKa cdepa Ha Ou3Heca, a B
pekramara HOBATOPCTBOTO € OCOBEHO  BaXHO.
Bcuuko ToBa cb3llaBa MACATHUTE TMPENNOCTABKA 3a
NO-TOJIIMO TIPUCHCTBUE HA BCE TO-Pa3zHOOOpasHU
peK/1aMHu HOCUTENM B €XEJAHEBUETO U
TIPEBPBHIAHETO JIOPU HA TPAACKUS TPaHCTOPT B
menusi. PekiiamaTa M3HMKBA Npejl MOTpebUTENuTe Ha
BCska Kpayka, a TpaJMMOHHATa U Haii-Beue
TENIEBU3MOHHATa pekjlaMa ©OHMBa Bce  ToOBeue

n3ocTaBsHa oT OusHeca. Toa e emma peanHa
BB3MOKHOCT 32 ,,Azxsepraiizunr [Mpommmxn™ Al na
CTaHE YYAacTHUK B €HO ChBCEM HOBO HallpaBlleHWe
Ha pekjamara, KOETO OCBEH BCMYKO Jpyro Hie
reHepupa W

TI03BOJIN Ha JAPYXKECTBOTO
3HAYUTEITHU TTPUXOIH.

na

flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,
“Advertising Prodigy” AD is directly dependent of
the economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.

Date: 23.10.2013.




