
 
 

Междинен доклад за дейността на 

„Адвертайзинг Продиджи” АД 

към трето тримесечие на 2013 г., съгласно 

чл. 100о, ал. 4, т. 2 от ЗППЦК 

 

 

1. Информация за важни събития, настъпили 

през тримесечието и с натрупване от началото 

на финансовата година до края на съответното 

тримесечие. 

През отчетния период не са настъпили значими 

събития. 

 

1.1. Придобиване на ДМА през 2013 г. 
За периода 01.01.2013 г. - 30.09.2013 г. 

дружеството не е придобивало дълготрайни 

материални активи. 

 

1.2. Резултати от основна дейност 
За периода 01.01.2013 г. - 30.09.2013 г. 

дружеството не е реализирало приход от 

продажби. Дружеството е акумулирало разходи 

от обичайната дейност в размер на 19 хиляди 

лева. 

Към 30.09.2013 г. „Адвертайзинг Продиджи” АД 

има краткосрочни търговски вземания 923 хил. 

лева и други вземания 238 хил. лева. 

Дружеството има краткосрочни задължения към 

доставчици в размер 268 хил. лв., а общо 

задължения в размер 411 хил. лв.  

Текущия финансов резултат на „Адвертайзинг 

Продиджи” АД за периода е счетоводна загуба в 

размер на 19  хил. лева. 

 
 

2. Информация за сключените големи сделки 

между свързани лица през трето тримесечие 

на 2013 г. 

За периода 01.01.2013 г. - 30.09.2013 г.  

„Адвертайзинг Продиджи” АД не е сключвало 

големи сделки със свързани лица, изключвайки 

сделки от обичайна стопанска дейност. 

 

3. Описание на основните рискове и 

несигурности, пред които е изправено 

Дружеството през следващия финансов 

период.Дружеството е зависимо най-вече от 

общите тенденции в сектора на маркетинга и 

рекламата. Тъй като размера на инвестициите в 

маркетинг са въпрос на мениджърско усмотрение 

и зависят от размера и разпределението във 

Interim Activity Report 

 of „Advertising Prodigy” AD 

For the thirdly quarter of 2013, according Art. 100o, 

paragraph 4, p. 2 of Public Offering of Securities Act 

 

 

 

1. Information about important events that 

occurred during the period and cumulatively since 

the beginning of the financial year to the end of the 

respective thirdly months period. 
During the reported period , no significant events 

have occurred. 

 

1.1. Acquisition of Fixed Assets in 2013 
For the period 01.01.2013 - 30.09.2013 the company 

has not acquired any tangible assets. 

 

 

 

1.2. Results from operating activities 

 For the period 01.01.2013 - 30.09.2013, the company 

has not generated revenue. The Company has 

accumulated expenses from its basic activity at the 

amount of BGN 19 thousand.  

 

Up to 30.09.2013 „Advertising Prodigy” AD has short 

term receivables from clients BGN 923 thousand and 

other receivables BGN 238 thousand.  

The company has a short term liabilities to suppliers 

amounting to BGN 268 thousand, and total liabilities 

BGN 411 thousand. 

 

Net profit of Advertising Prodigy AD to 30.06.2013 is 

an accounting loss amounting to BGN 19 thousand  

 

 

2. Information on major transactions concluded 

between related persons during the thirdly quarter 

of 2013 

For the period 01.01.2013 г. - 30.09.2013 

„Advertising Prodigy” AD has not signed any big 

deals with related parties, excluding transactions in 

the ordinary course of business. 

 

3. Description of principal risks and uncertainties 

facing the Company during the next financial 

period. 

The Company depends on the most from general 

trends in Marketing and Advertising sector. In the 

view of the fact that the amount of the investments for 

Marketing is a matter of Manager’s decision and 

depends on the amount and time schedule of the cash 



Date: 23.10.2013.
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BpeMeTo Ha napurlHuTe IIOTOIILI Ha CaMI4fl KJIpIeHT 14
r_lflJrocTHaTa KoHroHKTypa Ha ceKTopa, B KOITO

,,A4eeptafrsuur
llpogugxra" AI e nprKo 3aBr4cr4Mo or
ur.rKJrr4qHocrra Ha 14KoHoMr4Kara. 3a6asqHero B
p'tcroBere ua 6rlrapcrara r4KoHoMr4Ka, cborBerHo
HaMaJrrBaHeTo Ha pa3xoAtrTe 3a peKnaMa u neqaT,
MO)Ke .44 r.IMa C6UIeCTBeHO He|aTI,IBHO BJrI{flHI,Ie

Bbpxy IlpuxoAr{re Ha ApyxecrBoro.
Tosra plrcK e Ao HflKT,Ie KoMneHcr4paH or
Br,3MoxHocTTa Ha,,AlBeprafr3r4Hr flpo4ra4Nu" A,{
Aa pa3Br4e llptrcbcTBr4eTo cr,r Ha ra3apa Ha cbceAHrl
crpaHl4 (ftpqrar, Kunrp), K'b.4ero rrpeAnafaHr4re or
Hefo peKnaMHr4 ycJryrr4 6nxa rrlouu 4a 6r.qar
peaJl r43r4 paHa Ha fro-BrzcoKr,r rIeHlr.
TeHAeHUuqra B nocneAHl4Te rolr4Hu e Bce [oBeqe
pexlalro4arenr4 14 KoMyHr4KauHoHHr,r areHrlnr,r Aa ce
AOBepqBar Ha Herpa,4r,rrlt4oHHHTe MeAr4r4 3a
KaMrraHurzre Karo roBa BzuKI4 B oco6eHa crerreH 3a
tr4:ro.IHa Erpona, rl3ocraBalrla B 3HarII4TeJIHa creIIeH
oT 3anaAHI4Te rra3apr4 B ToBa oTHorxeHI,Ie.
Ct,npelreuHnqr cBtr ce crpeMr,r Kt,M HoBoro 14
HerpaAurlr4oHHoro BbB BcqKa c$epa na 6u:ueca, a n
peKnaMara HoBaropcrBoro e oco6eHo BarKHo.
Bcll.{Ko roBa cb3AaBa v4eurHuTe llpelftocraBKr4 3a
no-foJrrMo npLrcr,crBr4e Ha Bce lo-pa-:Hoo6pa:uu
peKnaMHu HocuTenr4 B exeAHeBI4eTo vr
npeBpr,ulaHero Aoprl Ha fpalcKr4r rpaHcnopr B
Melr4q. Pex:rarrara rz3HlrKBa npe4 norpe6r,rreJrr4Te Ha
BcrKa KpaqKa, a rpanfirlr4oHHara u Hafr-eeqe
TeJleBr43r4oHHara peKnaMa 6usa Bce roBeqe
r.r3ocraBqHa or 6z:neca. Toea e eAHa peuurHa
Bb3MoxHocr :a ,,Ageepraft3r4Hr llpo4u4xu" AI Aa
cTaHe yLracTHr4K B e.qHo cbBceM HoBo HanpaBJleHI4e
Ha peKJlaMaTa, KoeTo ocBeH Bcr4qKo Apyfo ule
no3BoJrH Ha Apy)KecrBoro Aa reHepr..rpa v
3Haq r4TeJrH 14 rrpr4xoAr4.

flows of the Client himself and the whole sector's
situation, in which the Adverliser is operating,
"Advertising Prodigy" AD is directly dependent of
the economy cycle. The slowdown of the Bulgarian
economy's growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company's income.

This risk is compensated to some degree by the
potential "Advertising Prodigy" AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modem world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
sisnificant revenue.


